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QUALITY REFORESTATION 



NOW HIRING 

TREE PLANTERS 



FOR MORE INFO CALL: 

1 - 800 - 335-6658 



APPLY ON-LINE: 

www.broland.ca 



E-mail: broland@baynet.net 



1510 Dawson Rd. RR# 12 
Thunder Bay Ont. P7B 5E3 



56 % of women crave 
desserts more than sen. 



Grano offers Montreal’s most 
popular desserts- always 2for1... 
We also have futons in the back. 




NETTOYEUR— CLEANERS 



Student Discounts 
Same Day Service 
Tailor on Premises 
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winner 

‘best sandwiches in 
Montreal' (Montreal Mirror) 



cafe • bistro • sandwich emporium 

840-9000 • 3647 St.-Laurent 



The Annabelle Institute I® i 
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Free Grand opening offer 



Come take advantage of this great opportunity^'^; ; 



r 



With every $20 make over 



Get the equivalent in Annabelle products V); . . J 



Open Sundays j Bring this ad and receive 1 Annabelle nail polish free, 

no purchase necessary! 



Richard Bookman 

PRESIDENT 



Open Tuesday to Saturday 1421 Bishop tel: 844-7744 ■ 

Offer valid until 20 February. 1999 ' t 



3590 Jeanne Mance 

(opposite MovieLand) 



(514) 843-7223 
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CONTACT LENSES 

IMMEDIATE DELIVERY 

(on most prescriptions) 

FROM $80 



visual examination, OHIP accepted 
•s’ glasses in 24 hrs. on most prescriptions | 



1 DAYACUVUE 

VISUAL HEALTHCARE EYECARE INSURANCE APPLICABLE 
Goldstein & Goldstein Optometrists 

1102 de Maisonneuve W. (between Peel & Stanley) 
844-3997 or 844-3248 

Special consideration given to McGill students & staff 



The (Great) White North? 
Racism, Ethnicity, Language and' 
Identity in Canada 



The Programme in Canadian Ethnic Studies, affiliated with 
the McGill Institute for the Study of Canada, 

is proud to present: 



Between Partnership and 
Double Speak: the Quebec state 
and First Nations claims 





Culture, language, travel, 
concerts, Credit/non-credit. 

Rome, Venice, 3 days in 
Switzerland. Students, Grads, 
Professionals: July 17 to August 19, 1999 
Cost $1,845 U.S. Special low cost 
charter flight; Write/call: 203-754-5741 

SESSI0NE SENESE PER LA MUSICA/ARTE 

Director, 595 Prospect Road, 
Waterbury, CT 06706 
website: www.sienamusic.org 



Daniel Salée, Vice principal of the School 
of Community and Public Affairs, Concordia 
Monday, February 15th at 15:00. 

Arts 160 (Arts Council Room) 



For more information please feel free to contact Howard 
Ramos at 398-2974 or hramos@po-box.mcgill.ca 



All are Welcome!!! 
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844-4111 
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Letters 
to the 
Editor 



Eating Disorders not Al- 
ways Linked to Body Im- 
age 

As a person who has struggled 
with the effects of a diagnosed 
eating disorder for many years, I 
resent the constant generalization 
that anorexia and bulimia are 
caused solely by issues of body 
image. I believe the constant con- 
demnation of the cover page 
model and the diet industry be- 
littles the immensity of our soci- 
ety's eating disorder problem. We 
commonly fail to focus on the se- 
vere lack of self worth that would 
spark a slow suicide by means of 
starvation. We instead blame a 
pretty face on a magazine and 
claim that this disease is a result 
of a need to fit into a smaller dress 



Open Letter to Duncain 
Reid 

Hello Mr. President (Duncan 
Reid), 

I was pleased to read your let- 
ter about the proposed McGill 
Fund in The Tribune the other day. 
I was also glad the fee was re- 
duced to $38. Your proposed 
fund sounds reasonable however 
I have a few suggestions concern- 
ing the way the budget will be 
spent. As you said, one part of 
the fund will be spent on helping 
students in very difficult financial 
conditions. 

I think the amount allocated 
should be reduced. I understand 
your point about how we don't 
want a university with just wealthy 
students. I also firmly believe in 



equality of opportunity for edu- 
cation. 

However, I think this matter 
falls under the hands of the Ca- 
nadian government which pro- 
vides student grants and loans. 
Yes, we should also help our fel- 
low students. But I'd also like to 
point out that few of us are lucky 
enough not to have to worry 
about tuition. But generally 
speaking, we all have our own 
financial struggles and I think it 
is needless to add another finan- 
cial burden (to our already 
heavy load) in order to alleviate 
another student's financial bur- 
den. 

It would be an ideal world if 
we could take from the rich and 
give to the poor. But you and I 



Mr. President know that it's un- 
fortunately not possible. Some of 
the fund money allocated to 
helping students in financial dif- 
ficulty should be transferred to 
the section which will help librar- 
ies. 

As for the amount dedicated 
to the reconstruction of the 
Shatner building (making it safe), 

I think the amount is appropriate. 

Give us our Four Floors 
back!!! (P.S. The cheap imitation 
4 Rooms sucked). But what will 
happen to that portion after the 
reconstruction is finished and 
paid for? Anyways, these are 
suggestions from a concerned 
student. 

Anonymous student 



size. 




The Daily welcomes any 
and all comment, criti- 
cism,, and letters to the 
editor. Please drop off at 
our office in B-03 
Shatner, or email us at 
daily@generation.net, 
or fax us at 398-8318. 
Letters should be no 
more than 300 words. 



I myself have never been on a 
"diet" to lose weight, instead I 
have starved myself for reasons 
much deeper than an idealized 
image of beauty. To blame such 
a mass suicide on something as 
frivolous as a magazine is both 
offensive and ignorant to the is- 
sue at hand. Rather than resort- 
ing to such a simplistic explana- 
tion and placing blame on Kate 
Moss and Jenny Craig, we should 
instead investigate what we as a 
society do to provoke a detrimen- 
tal lack of self-worth in our 
daughters and sons. 

I, as a diagnosed anorexic, 
never once flipped through a 
magazine and wished I was 
someone else. I did not experi- 
ence the daily pain of hunger 
because I hated my body. I sub- 
jected myself to life-threatening! 
starvation because I haled myself, j 
No diet commercial 
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or covergir 
did that. Society did. I did. 

There is a vast difference be- 
tween someone on an out of con- 
trol diet to fit into a size 3, and 
who lacks the will toeal 
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someone 
because they lack the will to live 
So-called experts, feminist: 
and journalists would do bettei 
to ask the victims what causes an 
eating disorder. 
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categorized as house" generally 
found within the Montréal music 
scene. Late last fall, DJ Krust and 
MC Dynamite, both members of 
Reprazent, did shows in Montréal 
and Toronto. Brown, who came 
to see the show here, commented 



THE SEARCH FOR DIVERSITY IN THE MONTRÉAL MUSIC SCENE 

by Kelly Jackson 



that it was astonishing that an in- 
ternational act of such high qual- 
ity was so poorly attended. 
"There was at the maximum 200 



'm sure you've seen those signs Montréal seemed prudent. I was biased, 
advertising classes at McGill - curious as to what opinions peo- After talking to numerous 

"Searching for that elusive pie would hold on the matter. partyers and clubbers, I came to 

elective..." -these signs parallel When asked about house's all the conclusion that one of the rea- 
sons why the 
Montréal scene 
is what it is, has 
a lot to do with 
a lack of a 
strong rave 
scene. An es- 
tablished rave 
scene inevitably 
leads to more 
diversity. In 
§ 1 994, Montréal 
o witnessed the 
^ complete trans- 
§ formation from 
^ raves to rave- 
” clubs like Sona. 
55 The 5 1 4 Crew 
is the only pro- 
duction com- 
pany that still 
throws random 
parties. 

When you 

the situation of any non-house, encompassing nature, Michael have both rave-dubs and raves 

electronica music in this city. Ever from Stereo commented that my throwing parties every weekend, 

since I first arrived here, (a little observation wasn't true. "House the result is an increased number 




ers. In order to try to get more 
people out, it may be required for 
a production company to add a 
strictly techno or jungle and drum 
& bass room. This creates a 
greater opportunity for people to 
broaden their musical horizons. 

A partyer heads out one night 
to check out a favoured house DJ 
and ends up in the jungle room 
because they wanted to cool off 
or meet a friend. They hear some 
music; maybe they like the DJ. The 
next time they pick up a flyer for 
a party, they see his/her name 
alongside another favourite and 
consider it an added bonus. They 
may willingly get swallowed into 
that scene. This was a common 
experience among many of the 
people with whom I spoke, who 
have experienced scenes in 
places other than in Montréal. 

Sarah Repin, one Montréal 
club kid I spoke with, felt the old 
rave scene had played an instru- 
mental role in introducing her to 
new forms of music. "Being a part 
of the rave scene" she said, "re- 
ally broadened my musical tastes. 

I didn't even know what drum & 



people present". 

The level of attendance had 
nothing to do with promotion for 
the shows, as it was heavily pro- 
moted, and Brown staled that its 
flyer was the first thing he saw 
upon his arrival to the city. The 
show played later that week in 
Toronto to a crowd of more than 
a thousand. Population difference 
or not, it is sad that a class act 
like Krust, not only well-known for 
a phenomenal number of remixes 
but also part of a group that has 
recently had an extremely suc- 
cessful album, couldn't draw 
more than a mere 200 people. 

Jason Skilz, part of a team that 
has set up a new techno night on 
Fridays at Blue Dog, said that he 
felt the population factor did have 
an effect on the amount of diver- 
sity within the scene. As he aptly 
put if: "It's definitely a house city 
and it always has been. Yet, I 
think it's hard to compare it with 
the Toronto scene. The smaller the 
population means the smaller the 
number of venues. Everyone's 
vying for the same spots and it's 
difficult to convince bar owners 



over a year and a half ago), I 
have kept hoping that one day I 
would pick up the paper or be 
on the metro and see an ad ad- 
vertising that elusive drum & 
bass/ triphop/ techno/ jungle/ 
breaks scene in the city. Yet seem- 
ingly, nothing can break down 
the walls of Montreal's house. 

The scene here is dominated by 
house music and lacks the diver- 
sity found in other Canadian cit- 
ies, such as Toronto or Vancouver. 
Drum & bass, jungle and more 
diverse forms of music do exist, but 
are much harder to find than 
house. On any given night, one 
can go out and listen to some 
good, or at the very least, decent 
house. The same is simply not true 
for these other types of music. Un- 
fortunately, the drum & bass 
played at the Second Cup is not 
enough to constitute a scene in 
Montréal. The bottom line becomes 
obvious: there is no diverse music 



has a strong history in Montréal, 
and there is a strong appreciation 
for it." He continued, "At the least, 
I feel there is a strong open 
mindedness of diversity here." He 
also pointed to evenings at Angel's, 
Jai Bar and Jingxi that do show- 
case other types of music as an 
example of the diversity he feels 
existed in the scene. 

Unfortunately, one or two eve- 
nings a week does not constitute a 
scene, and these nights are still in 
competition with house music. If 
you want to hear house, you don't 
have to look very far. However, if 
you want to go out and hear some 
decent jungle, you'll definitely have 
to do some research. Having to 
make an extra effort is not neces- 
sarily a bad thing, but it can defi- 
nitely become a hassle. 

On two nights out of seven, (Fri- 
day and Saturday), there are at 
least 20 different DJs spinning 
house (as listed in Mirror ). In a 




of venues and 
slots for a vari- 
ety of DJs. In 
Montréal the 
choice between 
a rave and a 
r a v e - c I u b 
doesn't exist on 
the average 
weekend, 
whereas in the 
case of To- 
ronto, it one z 
chooses to at- 2 
tend a rave | 

(over a rave- 2 
club), there is“ 
most likely at 5 
least two par- “■ 
ties to choose 
from. It be- 
comes purely 
an issue of 

drum 

arithmetic. 

Raves rarely have only one room, bass was until I started to party that a non-house night will be 
Two rooms double the number of outside of clubs." successful." 



AMD DASS AT ANGELS 



The question then, is why? I 
embarked on a quest to find out. It 
seems strange that there should be 
such a lack of variety in Montréal 
since it is a large cosmopolitan city, 
and does have a culturally diverse 
composition. Getting at the roots 
of house music's domination in 



given week, one would be lucky 
to find 20 locales showcasing any 
electronica music other than house. 
Michael later confessed that he 
had a strong love for house, and, 
since house-lovers make up most 
of the crowd Stereo usually caters 
to, it's possible that his opinion, 
though valid, may be somewhat 



DJs that will get the opportunity 
to play. And two raves happen- 
ing on the same night means the 
number is quadrupled. 

In addition, two parties on the 
same night in competition with 
each other and various clubs, re- 
sult in the need to offer up some- 
thing new or different for the rav- 



ruine* orown, a memDer or 
the Toronto-based Toby Styles' 
Production Team, and avid 
partyer in both the Montréal and 
Toronto scenes agreed that house 
does reign high in Montréal. He 
used the example of a recent tour 
to illustrate the lack of knowledge 
and appreciation of "music not 



The ortus now lies in the hands 
of those who want to see in- 
creased diversity in the scene. To 
promote diversity, we have to wa- 
ter its seed; we need to go out 
and support the nights that do 
already showcase different kinds 
of music. This is one house in des- 
perate need of renovation. 
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R USHMO RE AND A FEW KEYWORDS FOR 
LEXICOGRAPHICAL CONNOISSEURS AND 

other Nincompoops 



Love. Expulsion. Definition. 



by Beverly Von Snot 

M esmerism n. Hypnotism 
before if wore good 
clothes, kept a carriage 
and asked Incredulity to dinner • 
Ambrose Bierce (1842 - 1914?), 
the Dennis Rodman of Lexico- 
graphic theory. 

Waiting in the cinema lobby 
last Friday, I noticed McGill film 
professor Trevor Ponech hulking 
about in a brown jacket. I imme- 
diately hid behind ihe popcorn 
topping tray. From this corner, 1 
soon became mesmerized by the 
poster for Rushmore, and tried to 
pick out famous faces as I also 
picked my nose. I wiped the 
boogeron the napkin holder and 
pondered the meaning of the 
film's slogan: Love. Expulsion. 
Revolution. 

Rushmore, last week's release 
from Touchstone Pictures (the #1 
Whaf-Have-You-Done-For-Me- 
Lately studio), stars newcomer 
Jason Schwartzman, deft veteran 
Bill Murray and ascendant actress 
Olivia Williams (an imported 
Shakespearean from England). 
The film is directed by Wes 
Anderson ( Bottle Rocket ) and co- 
written by Owen Wilson (the 
goofy Texan in Armageddon). As 
the lights went down and the film 
went up, I though about the news 
release Touchstone sent me. It 



opens with the phrase "Dear 
Friend..." 

Friendship, n. A ship big 
enough to carry two in fair 
weather but only one in foul. 

Rushmore alludes as fast as I 
can draw a six-shooter at high- 
noon. That's not to say it's narra- 
tive is cumbersome, like my cow- 
boy spurrs in Canadian Febru- 
ary. It's more like googley eyes - 
a little childish and stupid, but 
amusing for at least 93 minutes. 
Besides Rushmore features a 
scene with a grizzled, fat, 
mustachioed Bill Murray in 
Budwieser boxer shorts, holding 
a smoldering sweet Virginia ciga- 
rette nestled neatly betwixt 
chubby fingers, jumping into a 
pool in a parody of The Gradu- 
ate. Talk about high art. Just think- 
ing about it gets me hot and both- 
ered. 

The story is about a fifteen 
year-old iconoclast named Max 
Fischer (Schwartzman) who is the 
quintessential studentis 
extracurricularis : a scholarship 
student failing out of America's 
most exclusive boys prep school, 
Rushmore, because he's too busy 
being president of every student 
club and organization imagina- 
ble. He spends his spare time 
writing plays that rip off such 



movies as Serpico and Full Metal 
Jacket; falling in love with pri- 
mary school teacher Miss 
Cross(Williams); and forging a 
strange friendship with renegade 
Rushmore alumnus Mr. Blume 
(Murray). 

When Blume's libido turns 
adullerously in Williams' direc- 
tion, the war between a 1 5-year 
old self-made sham with too 
many wits about him and a 
dumpy old man with just enough 
grits about him erupts like the 
puss from the recently popped zits 
upon me. Meanwhile, Williams 
doesn't give a flying so and so 
for either gentleman caller. 

War, n. A by-product of the 
arts of peace. 

Fischer isn't like the Ferris 
Bueller of yesteryear. He's bossy, 
cold, self-centered and has but 
one great talent - high school. 
Though walking and talking the 
walk and talk, Fischer's actual in- 
telligence and creativity is about 
as dodgey as Mr. Rodman in 
high-tech sneakers or Vegas 
chapels. This is an immense boon 
to the film. More than timing, a 
comedy rests on precise propor- 
tions, just like a good gin mar- 
tini. Rushmore is 2% tenderness, 

1 0% heart wrenching introspec- 
tion, 5% exploring and penetrat- 



ing cultural 
norms, and 
83% she- 
nanigans. 

The visual 
style is nice, 
with inter- 
m i t t e n t 
scene 
breaks via a 
blue velvet 
curtain, and 
a healthy 
serving of 
blue blazers 
with brass 
buttons, 
which al- 
ways re- 
minds me of 
high-school 
debaters 
from the 
Berkshires. 

The movie 
has a mod- 
est ambi- 
tion, and 

makes good on the promise of it's 
trailer. For the first time in months 
I felt as though I'd been treated 
well by advertising. Curious. 

On my way out of the theatre 
I caught a glimpse of the napkin 
holder where belonged by 
booger of prefilm hysteria. My 




snot had mysteriously vanished. 

Later that night, falling asleep 
with my beloved V. beside me, I 
comforted myself by imagining 
that Ponech's cuff brushed the 
holder and picked up my inter- 
loper like a hidden message that 
(continued on page 10) 



The President and the Gods 



by Autumn Haag 

P aralleling American polili 
cal satire with classical 
Greek tragedy is artistically 
and politically, perhaps only a 
stretch in time. 

The premise of the Player's 
Theatre Production, Halls of 
Power, written arid directed by 
McGill student Timmothy S. 
Fitzsimmons, sounds solid. The 
president, played by the play- 
wright, is under the investigation 
of a tribunal for alleged illegal 
business activity. The play centers 
on the ruler and his three advi- 
sors, named Red, White, and 
Blue. These advisors pride them- 



selves on their ability to retain 
amazingly large amounts of in- 
formation. The smallest detail is 
deemed important to their tech- 
niques of spin control. 

Matters in the House however, 
are complicated by the fact that 
the estranged First Lady is in 
meetings with her own advisors, 
and is planning to run against the 
president in the next election. The 
couple's son and his friend are 
also present, playing games and 
causing headaches to security. 

When the tribunal's decision 
is released, the play takes an un- 



Halls of Power 



expected turn. It is unlikely that 
President Clinton will be taking 
similar action in the near future, 
although there are those that 
would support him. 

It is with this twist in events that 
the trouble with Halls of Power oc- 
curs. It endeavors to synthesize “ 
two different genres of theatre. The y 
story is clearly based on the cur- 2 
rent political and personal woes 5 
of the American President; the | 
angry wife, the indiscretions, and ^ 
the cute kids are undeniably o 
Clintonian. However, this presi § 
(continued on page 10) 
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MP3 PLAYERS AND WEB SITES SHAKE UP THE INDUSTRY 



by Gabe Flores 

N ot quite a walkman, 
minidisc player, or 
discman, the Rio 
PMP300 which stores digital 
sound represents the biggest 
threat to the music industry since 
blank cassettes. Slightly larger 
than a pager, and smaller than a 
pack of cigarettes, it may prove 
deadly to musicians and execu- 
tives alike. The introduction of 
Diamond Multimedia Systems' Rio 
MP3 player has renewed an on- 
going debate that has long been 
happening in cyberspace about 
the seemingly unstoppable growth 
of the internet. 

While the commercial poten- 
tial of the internet is only now 
beginning to be explored, the 
most conspicuously absent indus- 
try has been music. Lagging far 
behind society's insatiable appe- 
tite for cyberporn and on-line 
Martha Stewart Home products, 
the music industry has dragged 
it's feet, relying in large part on 
the convention of trekking to the 
local record store to buy a copy 
of your favorite band's latest al- 
bum. Industry heavyweights 
Sony, Warner Bros., EMI, BMG 
Entertainment and Universal Mu- 
sic Corporation have only re- 
cently awakened to the realiza- 
tion that the Internet has become 
the proverbial candy store for 
everyone with access and a little 
knowledge on how to use a 
search engine. 

Diamond's Rio PMP300 MP3 
player is making shock waves in 
the music industry. Capable of 
storing up to 60 minutes of music 
on a microchip, this compact de- 
vice is the answer to joggers tired 
of skipping CDs or battery-guz- 
zling Walkmans. Running on a 
single AA battery, the Rio as it has 
come to be affectionately known, 
is turning the music industry on 
its head. 

At the source of the problem 
is the baffling simplicity with 
which one can "rip" any CD. 
Unlike recording onto cassettes, 
sound quality is not lost when a 
CD's digital format is copied onto 
another digital format on a com- 
puter. Essentially, a perfect copy 
of any CD from Abba to Zappa 
can be encoded into the MP3 
format. 

MP3, an acronym for Moving 

6 




Picture Experts Group audio 
layer 3, allows each song to be 
converted into a manageable file 
with a compression ratio of 1 0: 1 . 
The compression in itself is not 
impressive, but the retention of 
nearly indistinguishable CD-like 
sound quality is an important ad- 
vancement. A file, for example 
a four-minute track off of REM's 
latest album, translates into 
roughly four megs— depending 
on the quality of the encoding. 
This allows such files to be e- 
mailed through cyberspace, 
meaning that even a person with 
internet capability limited to e- 
mail would be interested in MP3 
format. 

CDs became the standard in 
the 80s with the fall from grace 
of the vinyl record. Music com- 
panies felt that the CD was the 
perfect format for music. Mov- 
ing from vinyl, with its scratch- 
prone surface, to the ill-fated 8- 
track and the 
portable yet lim- 
ited analog cas- 
sette, CDs repre- 
sented a cheap 
and marketable 
vehicle for mu- 
sic. While 
other me- 
d i u m s , 
such as 
Digital 
Audio 
Tape 
came and 

went, an entire generation 
has grown up listening to 
CDs. However, with the 
progress of technology, the 
music industry by resting on 
its laurels is now playing 
catch-up. 

The Recording Industry Asso- 
ciation of America (RIAA), 
known as the music industry's 
copyright enforcer and backed 
by the corporations, has been 
cracking down on internet piracy 
by either issuing "cease and de- 
sist" warnings to pirate web sites 
or by taking legal action. Unfor- 
tunately, because of the shear 
size of the internet, their activity 
barely scratches the surface of 
the problem. In fact, for every 
pirate web site they dismantle, 
there are perhaps a dozen that 
sprout in other corners of the 



royalties into a fund that is dis- 
tributed among artists and 
record companies. Exempt from 
this law, the Rio manufacturers 
where still capitalizing on the 
MP3 format, which cannot dis- 
tinguish between legitimate and 
pirated music. 

The RIAA's injunction was 
eventually struck down only a 
month before this year's crucial 
Christmas rush, allowing Dia- 
mond's Rio to become the hot- 
test gadget gift of the season. 
Citing a "don't kill the messen- 
ger" type argument, Diamond 
felt singled out from other soft- 
ware companies that also de- 
on the MP3 for- 
( W i n A m p , 
Sonique, 
and 
Microsoft's 
Windows 
Media 
Player). 
In fact, a 
Diamond 
execu- 
tive lik- 
e n e d 
their pre- 
dicament to 
RIAA filing 
legal action 
against an ink- 
jet company be- 
cause somebody 
could print out a 
newspaper story 
without paying for it. 
Furthermore, Dia- 
mond cited limitations 
built into the Rio soft- 
ware which prevents 
music on the device from 
being transferred back to 
a computer or connected 
to an audio system. 

The corporate takeover of 
Polygram by Seagram's MCA 
is only the latest indicator of 
the industry's recent success. A 
$84 billion dollar business, the 
big six corporations have been 
content in using the internet sim- 
ply as a marketing tool. Neglect- 
ing advances in software, and 
relying solely on CD technology 
long since proven inferior has re- 
sulted in the rampant plundering 
of music. Only now, at the heels 
of the RIAA's legal defeat have 



web. Furthermore, the internet is 
only a portion of the territory the 
RIAA has to police. Their activity 
also involves stamping out illegal 
CD manufacturing in piracy 
hotspots such as Asia and Latin 
America. Add to this the introduc- 
tion of the Rio. 

Last fall, when Diamond Mul- 
timedia Systems was preparing 
to launch the Rio in North 
America, the RIAA filed a court 
injunction trying to prevent dis- 
tribution of a device they saw as 
a threat to the music industry. 
Saying that the Rio will promote 
rampant piracy, the RIAA cited 
the US Audio 
Home Recording 
Act of 1991 
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lar legislation) which was oric 
nally intended for Digital Aud 
Tape. Referred to as the AHR, 
the law requires audio equi 
ment manufacturers to enfon 
copyright protections and to pc 
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industry giants assembled a con- 
tingency plan. Regaining control 
over the technical aspect of pi- 
rating has become their first pri- 
ority. With the MP3 format ac- 
cepted worldwide as the new 
standard, the RIAA has launched 
the "secure digital music initia- 
tive." 

The secure digital music ini- 
tiative, or SDMI as it is known 
in the acronym-happy Silicon 
Valley, is the industry's answer 
to MP3. A consortium of soft- 
ware developers, record com- 
panies, the RIAA, and even Dia- 
mond Multimedia have decided 
to band together in order to 
solve the growing problem. 
With the blindly optimistic inten- 
tion of replacing the now 
demonised MP3 format with one 
that will "aspire to protect the 
intellectual property rights of 
music companies while not sti- 
fling the rapidly growing mar- 
ket for internet music sales," this 
may be a case of too little, loo 
late. 

The record companies, set on 
reigning in the lost revenue, are 
now even banding together to 
form an internet site that will 
somehow dominate the cyber- 
landscape, offering little more 
than an authorized version of 
music now obtainable for free. 

At the most fundamental level 
is the need for the recording es- 
tablishment to acknowledge the 
changes that the internet has 
brought with it. While it is break- 
ing down borders and redefin- 
ing market demand, the internet 
is also revamping music distribu- 
tion. 

The illusion of control the 
music companies have in main- 
taining a grasp on how the 
internet can be used to their 
advantage — by cutting out the 
retailer — is overshadowed 
only by their inherent greed. 
Furthermore, as the futile ef- 
forts of the RIAA in policing the 
internet have shown, flexing 
legal muscle in cyberspace 
amounts to little when consid- 
ering the vastness of the net. 
Growing at an exponential 
rate, the internet may eventu- 
ally succeed in creating a di- 
rect line between the artist and 
the audience. 
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MUSIC ARTISTS SPLIT ON THE ISSUE 



by Natalia 
Lorentziadis 

T he MP3 player peaks out of 
the ocean of internet piracy, 
as a symbol for the legiti- 
macy of downloadable music off 
the internet. Representing only the 
tip of that iceberg, and the only 
tip legal enough to be exposed, 
the MP3 player has brought into 
the spotlight issues that should 
have been dealt with years ago. 
The current situation stands as it 
does, i.e. with record labels 
highly uncomfortable with the ex- 
pansion of the internet as a 
means for distribution, because 
the music industry has failed to 
face its problem early enough. 
The fact that the MP3 Rio player 
now has the capacity to make the 
once illicit downloadable music 
both legal and portable, is only 
a by-product of a long existing 
problem. 

Executives of the music indus- 
try even today seem to neglect the 
implications of this technological 
evolution. Although some are af- 
fected in more immediate and 
penetrating ways than others. 
Artists, record labels, record 
stores and consumers seem to be 
rather optimistic about the incor- 
poration of new technology as 
such in the music world. 

HMV Marketing Manager, 
Denis Germain claims that "in the 
long run [the MP3) might hurt a 
few of what we call the 'one hit 
wonders', because their album 
relies on this one hit tune." But 
he asserts that he does not think 
the internet interference will have 
a major impact on HMV "be- 
cause people still love to get the 
albums, the lyrics and the pho- 
tos." According to Germain there 
is only "a small part of the popu- 
lation that could really do dam- 
age — there are people still to- 
day that don't know how to pro- 
gram a VCR!" 

This is a fair enough argument, 
but how reliable is HMV's repre- 
sentation of the record industry 
on this issue, when it so blatantly 
turns a blind eye to its ridiculously 
loose "exchange policy." This im- 
plies HMV's oblivion toward the 
possibility of piracy and illegal 
distribution — or rather redistri- 
bution from its own customers. 
Piracy in the music industry is in- 
evitable. 

But for some, piracy does not 



necessarily walk hand in hand 
with a negative concept. Small 
record labels see the distribution 
of music through cyberspace, le- 
gal or illicit, as a possible benefit 
to their business. Scot Giampino 
from Touch and Go Records 
stated, "I think it [the internet] 
could help us tremendously just 
because it will expose people that 
normally wouldn't hear a Touch 
and Go band to our label's mu- 
sic." 

According to Mr. Giampino, 
who is the Publicity Director of this 
small label in Chicago, having 
samples of music available on the 
internet— even though free — 
could draw consumers into want- 
ing to buy the "whole package." 
This is all true, but the hypotheti- 
cal statement that the 'net' could 
possibly, lure consumers into buy- 
ing the album itself, instead of 
finding the entire album on a web 
site and downloading it onto their 
hard drive, is not entirely convinc- 
ing. 

Giampino exasperatedly com- 
plained that "everyone's just so 
damn concerned with every little 
last dollar that they're not 
getting...! think people just need 
to relax." 

People in fact have been re- 
laxed to the point of falling asleep 
in a pool of their own apathy to- 
ward this pressing issue. Perhaps 
it is time to lift an eyelid and en- 
gage our minds a little. The emer- 
gency alarm seems to have hit the 
big record labels, and surely their 
morning coffee will soon find its 
way into our laps. 

According to Sony Music 
Manager New Media, Jennifer 
Hollett "the record industry gets 
nervous when they hear of MP3 
and downloading music because 
that is not helping album sales. 
The purpose of the record indus- 
try is to sell albums, and anything 
that is going to prevent them from 
doing so will get them scared." 
The fatal question as Jennifer 
Hollett points out, is "if you hear 
something you like on the radio, 
why would you want to go buy 
the album if you could go to 
www.mp3.com, download the 
song, burn it on your CD player 
and then away you go on your 
discman? Thai's what record la- 
bels are afraid of." And it is the 



record industry that nurtures the 
most active fear toward the re- 
cent ruthless intrusion of the 
internet into their business. 

The artists 
too, have taken 
actions of rebel- 
lion. A recent 
petition was cir- 
culated among 
European 
bands and pub- 
lished in last 
month's Finan- 
cial Times un- 
der the telling ti- 
tle "Artists Unite 
to Protect Your 
Copyright." The 
undersigned 
ranged from 
Erasure to Su- 
pergrass. Such 
actions reveal 
obvious and 
justifiable con- 
cern coming 
from the most 
vital ingredient 
of the music in- 
dustry — the 
musicians 
themselves. 

Signed and 
established mu- 
sicians are ob- 
viously concerned with the way 
the ball is rolling and sweeping 
past their royalties in such a re- 
morseless way. With their music 
being freely and illicitly marketed 
on the internet without their con- 
sent or their share of deserved 
royalties, artists are more than 
entitled to be weary. 

New bands however, such as 
Montréal's Ospex and Leeds Eng- 
land's Bamboo Rain, who are still 
struggling to gain a wider pub- 
lic, are finding that the internet 
presents a wealth of opportunity. 
Rowland Drewell of funk rock 
band Bamboo Rain, asserts that 
unsigned bands like his own, may 
benefit from the net by allowing 
them to "get a fair hearing" and 
"obtain a wider audience, as 
opposed to sending demo tapes 
to one or two people" in a record 
company. 

The idea of entering the mar- 
ket independently is of course an 
attractive option for bands like 
Bamboo Rain, and Drewell con- 



firms that "if I had enough money 
and knew the right people, I 
would omit the middleman [the 
record label] and handle my own 



distribution." But without the right 
resources, Drewell continues, by 
"bypassing the record label" art- 
ists risk "preoccupying themselves 
with the production and distribu- 
tion." Drewell makes a good 
point as he argues that if artists 
chose to handle their music inde- 
pendently, "the end result might 
be that you've got something on 
the market that you've totally 
done yourself production-wise, 
but that is not as good as it would 
have been quality-wise if under 
a label." 

The omission of the middle- 
man, or the record label, can 
mean a number of things for art- 
ists. The percentage that labels 
usually claim for the sales of al- 
bums is already sky-high — and 
that does not cover the promo- 
tion fees which come out of the 
bands' pockets. Publicity on the 
net, therefore, is an attractive al- 
ternative for bands who are hesi- 
tant to sign a restricting record 
deal. Andrei Laptev from recently 
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signed Ospex, suggests that "the 
fact that you forego some possi- 
ble revenues at the beginning of 
your career can be negligible to 
the amount of coverage or word 
of mouth you will receive through 
releasing your stuff on the 
internet." 

Laptev goes on to say that if 
he had the option of going in- 
dependent he too would hesitate. 
"The promotion is taken care of 
by the label" he confirms, "but 
everything comes out of our 
pockets." Independent distribu- 
tion, with the right control for the 
collection of revenues, could be 
the way more bands choose to 
go. 

The MP3 format, alongside 
the newly marketed MP3 player, 
make music readily available on 
the internet. Although lacking the 
proper control to distinguish be- 
tween legitimate and pirated 
music, the MP3 has been ac- 
cepted as the standard in the 
market, and is finally beginning 
to turn a substantial number of 
heads. Its influential entrance 
into the music industry can no 
longer be ignored, stopped or 
diverted. The internet is weaving 
itself into the industry with great 
rapidity, and the long-term ef- 
fects that this uninhibited mar- 
ket will have on the presently 
standing industry are immeasur- 
able. 

Although as consumers we 
get the belter end of the stick, it 
is important to be aware that pi- 
racy affects bands' royalties 
and thus the bands' effective 
production and distribution. 
Our own exploitation of the 
available music on the net has 
its consequences, yet control is 
something that must be intro- 
duced by those who bear the 
biggest burden — the record la- 
bels themselves. 

Control, however, seems to be 
a concept of impossibility — for 
controlling the internet is like try- 
ing to put a leash on something 
as ethereal as cyberspace. The 
internet will always be a source 
for piracy. Regardless of the in- 
troduction of the MP3 players, 
with the amount of illicit 
downloading and "burning" of 
music that takes place, the prob- 
lem is insurmountable. 
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www.deathclock.com 



by Jen Chen 

// Welcome to the Death 
Clock, the Internet's 
friendly reminder that life 
is slipping away.. .second by sec- 
ond." 

The Death clock is an Internet 
site that predicts your death by 
measuring the time of your last 
breath to the exact year, month, 
minute and second. To activate 
the clock you must simply enter 
you birlhdate and sex. You then 
set the mode of the clock (your 
choices are normal, pessimistic 
and sadistic) and away it goes. 
The clock uses the average life ex- 
pectancy of each respective gen- 
der to figure out what approxi- 
mate moment you will die. 

"The Death Clock will remind 
you just how short life really is." 

The idea of logging onto a 
web site which calculates the date 
of your death seems inherently 
morbid. To have it laid out so 
bluntly and mathematically does 
not leave much room for 
escape... then again, how reliable 
is the accuracy of a clock that only 
takes into account two basic vari- 
ables? The Death Clock ignores 
other considerations that might 
have a bearing on the length of 
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time one will live, like 
for example, weight 
and family or personal 
health history. Then 
again the beauty and 
appeal of the site g 
could lie in ils simplic- y 
ity and lack of lechni- z 
cally convoluted de- J 
tails. This is perhaps § 
an indication of our £ 
society's desire for im- £ 
mediate answers, o 
where fewer compli- “■ 
cations are always 
better. 

It is not clear how many log on 
believing the results of the death 
clock are the unequivocal truth, 
and consequently alter their lives. 

"The Death Clock will keep you 
aware of just how little time is left 
on this dirty little planet of ours." 
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The web site is in itself a grave 
site of contradictions. There are 
rather deceptive icons such as The 
Testament and The Will. The 
graphics are actually quite clever, 
drawing the visitor in to look at 
areas they might not otherwise ex- 
plore. There are sections for let- 



ters from people 
who were very 
happy with their re- 
sults, the most fre- 
quently asked ques- 
tions, and even a 
page for the awards 
given to the site! No 
doubt, it must have 
been difficult to put 
other pertinent ma- 
terial on the site, 
since all other infor- 
mation has to com- 
pete with the an- 
swer to the BIG 
question. The rest of the site seems 
oddly business-oriented and 
earthly. In one part the clock reads, 
"You can now buy your own Death 
Clock - a compliment to any desk, 
home, or cell... the Death Clock can 
be yours for only $89.95 US. Don't 
delay, time is wasting away." De- 



spite the dark subject matter, the 
tone of the writing is very upbeat 
and the rest of the content was 
quite lacking in ominousness. As 
the methodology of life is revealed, 
the mystery of death is removed 
and in effect, it is heartening to be 
reassured that the writer/designer 
is human after all. 

"The End is Nigh. The Horse 
(wo)men of the Apocalypse walk 
the Earth, bringing death and 
destruction to all who meet their 
path." 



Why are we obsessed with our 
own mortality? There seems to be 
a simultaneous fascination and 
horror with the subject of impend- 
ing death. While dying is a uni- 
versal occurrence, it is still ap- 
proached with dread. Unfortu- 
nately, I do not have an answer to 
the age-old question of why we 
cannot happily accept our deaths 
as part of the course of life. Per- 
haps the purpose of this site is to 
give us peace of mind - once we 
know when death will happen, we 
can get on with fulfilling our lives 
more effectively. Check it out, 
maybe it will be a valuable con- 
tribution to the quality of your life, 
and help you get on with it. 



Tobacco Taboos 



by Monique Stringfellow 



TRADITION VS. PREVENTION AMONG FIRST NATIONS 



A ccording to the most re 
cent statistics, 62% of 
First Nations and Inuit 
smoke tobacco. This is a shock- 
ingly high number when con- 
trasted with the non - Aboriginal 
rate of 31%. Also, this already 
high proportion jumps to 72% 
among First Nations people in the 
20 to 24 year age group. Ac- 



cording to Allen Deleary, the di- 
rector AFN Health Secretariat, the 
root of the problem is twofold: the 
inverse proportion found between 
smoking and socio- economic 
status and the cultural relevance 
of tobacco among First Nations 
as a sacred herb. Tobacco abuse, 
like any other abuse, occurs to a 
greater degree among the lower 
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classes. First Nations people in 
general have a higher rate of 
poverty than the population of 
Canada as a whole. The second 
reason is more complex; tobacco 
is an integral part of the ceremo- 
nial and healing practices of the 
First Nations and Inuit. It is used 
in prayers and offerings; tradi- 
tionally it holds an elevated place 
among these peoples. 

At the Health Conference in 
Ottawa that took place the last 
weekend in January, The First 
Nations chiefs aimed to work with 
the government in order to build 
on already existing programs to 
combat smoking. The programs 
targeted children and young 
adults, because prevention is the 
key. In order to mobilize any 
forces against smoking, govern- 
ment aid must be enlisted. Na- 
tional Chief Phil Fontaine was 
working toward receiving support 
that is proportional to the level of 
smoking among his people. 40% 
of First Nations Chiefs have some 



form of self- \ < 

government. k ^ 

Allen Deleary ’ 

raised the 
point that 
government 

money would in 

be better T 

spent on pre- \jl 

vention than / 

increased Q 111 l 

healthcare 8 

bills in twenty 5 VT À 

years. He ad- I ^ I \ 
vocales a cur- > 
riculum devel- § 
opmenttotar- § 
get school- — 
age children; 

this program would educate chil- 
dren on the harmful effects of to- 
bacco smoking, li is a particularly 
precarious position for the First 
Nations people because of the 
cultural significance that tobacco 
carries. A distinction needs to be 
reached between tobacco as it is 
used ceremoniously and its more 



common use. The curriculum that 
has yet to be established will be 
touching a delicate nerve. It must 
explain how something that has 
been traditionally known to heal 
can also kill and how something 
that is regularly offered to hon- 
our creation can simultaneously 
threaten human life. 
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poems, short stories, artwork, whatever, submit. 

pete's box. shatner b-03. 



i I m G dr ‘ Vin8 8 a ' vk,n g and taking pictures of each animal or tree Üiey happened to pass on this simulated safari wonder- 

land in New Jersey s Great Adventure. Anne and Michael's car, a well-preserved VW Beetle left over from the late 70's, gradually 
made its way across the rolling plains and savannahs of Northern New Jersey, when all of a sudden a very large and grey elephant 
noticed them and decided to take them and their poor little car head on. Giddy tourist excitement quickly turned into fear and then 
into full blown panic. There was nothing that could be done now, it all rested in the hands of the gods. The elephant with all its might 
and weight finally reached the now barely moving vehicle and to its owner's horror sat down on the front hood of the car. All Anne 
and Michael could do was wait, and so they did for about five minutes, after which the elephant got bored and possibly uncomfort- 
able sitting on their sun-baked beetle. They couldn't see any other cars around. Using tire binoculars they brought along for the safari 
experience, they searched the vicinity for any signs of human life - but there were none. How were they going to get back? it was 
already 5:00 and Michael's mother was expecting them in Brooklyn by 7:00 no later!, and the whole front half of the VW lay in virtual 
ruin in the middle of a dry virtual Kenya. Then, as if hit over the head by one of the smiling safari gods - Michael awoke from his 
momentary stupor and realized that their car was a VW Beetle after all - and the engine was in the back! After several tries they 
started the car, left Great Adventure, and even had time to pick up the tiramisu Michael's mother requested, and without which they 
dare not enter the borough of Brooklyn. 



Yael Friedman 
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Movement 



as 



Movement 



by Rachel Parsons 

E xaucé is the newest per 
formance to come out of 
Edouard Lock's company, 
La La La Human Steps. Now in 
its second decade of existence, 
La La La Human Steps is a 
Monfréal-based company in- 
creasingly known for its artistic 
vivacity and leadership. Initially 
a group of contemporary and 
modern dancers, La La La now 
attracts classically trained danc- 
ers from the highest ranks, danc- 
ers lured by Lock's talent and the 
incredible challenge of his cho- 
reography. 

At the beginning of Exaucé, all 
that can be heard are muffled 
voices and kitchen noises. It's as 
though a luncheon is going on 
upstairs. Wherever it is, it is 
meant to be distant; to point out 
specifically where we are not. The 
spotlight catches a female dancer 
at center stage, the piano begins 
to play softly, and at once the 
audience is founded in a sweet 
juxtaposition of lime and space. 
Held together by three live 



Thursday, Feb 1 1 

Cinémathèque Québécoise, 
335 Maisonneuve East, at 9:30 
p.m. is showing the film 'The Man 
Who Shot Liberty Valance" 

( 1 966), with James Stewart, John 
Wayne, and Vera Miles, sub-ti- 
tled in French. For more informa- 
tion call Diane Audet at 842- 
9768 ext. 255. 

Saturday, Feb. 1 3 

Be our Valentine. A unique 
ambience and romantic music 
will create the right mood for you 
next Feb. 1 3 and 1 4 at the skat- 
ing rink of L'Ampithéâtre Bell! 
Saturday starting at 7 p.m., the 
skating rink is reserved for cou- 
ples and singles of 16 years and 
over. Admission is "2 for 1 ", Our 
DJ plays all your favourite love 
songs. Door prizes. For info, call 
Anne Cooper at 395-4806. 

Sunday, Feb. 14 

Be our Valentine. All day Sun- 
day, from 1 1 a.m. to 9 p.m., cou- 
ples can skate to romantic tunes 
at L'Ampithéâtre Bell. Emile, our 
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A NIGHT WITH La La La HUMAN STEPS 



musicians, (a pianist, a cellist, 
and an electric guitarist), the 
music accompanying the dance 
changes constantly. Some parts 
are taped, and we hear radio 
fuzz and sound bites. The music 
strays from heavy metal to the 
simple, sympathetic vibrations of 
the cello. 

The costuming is minimal, the 
scenery even more so. The men 
wear casual suits and the women 
wear black-shorted leotards. 
Sometimes a labyrinth-like back- 
drop is lowered to alter the at- 
mosphere — but not the setting. 
Lock fills these transition periods 
with two round screens that dis- 
play footage (filmed by Lock) of 
infancy and adolescence. 

The dancers (six women and 
four men), are exceptional. Each 
individual on stage is an accom- 
plished artist, and each gives a 
beyond complete performance. 
Louise Lecavalier, a veteran of La 
La La, is famous for her robust 
physique and daredevil dancing. 
She is both generous and engag- 



ing in her movement. The only 
woman not in point shoes, she 
provides a longed-for contrast to 
the movement of the other 
women, and as a dancer, is a 
force to be reckoned with. 

Lock's choreography is incred- 
ible. He has a style that is genu- 
inely his own. Fast-paced, risky 
and riveting, the movement he 
creates is wrought with fury, con- 
flict and pain. Naomi Stikeman, 
when partnered by Jason 
Holmes, conveys the feeling of 
being trapped in a cage, fight- 
ing against an impossibility. 
Somehow, goodness rises up out 
of misery. The anger and conflict 
generate feelings of tenderness 
and hope. This no doubt stems 
from the courageousness of the 
movement. 

The risks taken in Exaucé are 
immense. Lecavalier often takes 
great leaps into the air where she 
is nabbed by another of the danc- 
ers. The timing of the movement 
is extremely hectic and insists that 
the body redefine itself; the cho- 




reography de- 
mands that the 
dancers be in- 
trinsically trans- 
formed by the 
experience of 
rehearsing and 
performing this 
piece. 

However, not 
everyone was 
taken in by 
Exaucé. In post- 
show conversa- 
tion, some peo- 
ple complained 
that the unique 
style of Lock's 
choreography 
was far too 
monotone and 
that consequently the show went 
on for too long. Others com- 
plained that the piece was too ab- 
stract, and lacked narrative. It is 
this very lack of narrative how- 
ever, that distinguishes Lock's 
work from most others. In fact 
Lock should be congratulated for 



severing dance from its tradi- 
tional ties to speech and social 
narrative in an attempt to present 
movement in its purest form. 

Exaucé is at Place Des Arts this 
weekend: Feb. 1 1,12 &l 3. Call 
842-2 112 for tickets. 




mascot, will join from noon to 4 
p.m. and will dance with all his 
Valentines. And don't forget there 
will be something sweet for all. 
For info, call Anne Cooper at 
395-4806. 

Monday, Feb. 1 5 

The Concordia University 
Women's Centre and the Simone 
de Beauvoir Institute are proud to 
present Faith Nolan, musician 
and folk singer, in honour of Black 
History Month on Monday, Feb- 
ruary 1 5, 1 999. She will perform 
a free concert at Concordia's 
Reggies Pub at 1455 de 
Maisonneuve W., Hall Bldg., 2nd 
floor, Mezzanine at 9 p.m. Ear- 
lier that day, she will also be lead- 
ing a free workshop on Civil 
Rights and Black Women and the 
Blues in the Simone de Beauvoir 
Lounge located at 2170 Bishop 
at 1 p.m. Everyone is welcome 
to the concert and workshop. 
Please contact Nathalie Léveillé 
at 848-7431. 

Tuesday, Feb. 1 6 

Valentine's Day at Foufounes. 



Admission is free. 

Cinémathèque Québécoise, 
335 Maisonneuve East, at 9:30 
p.m. is showing the film "My 
Darling Clementine" ( 1 946), with 
French sub-titles. For more info, 
call Diane Audet 842-9768 ext. 
255. 

Atwater Library Lecture Series 
presents "Architecture of Mon- 
treal". Popular historian/author 
Aline Gubbay speaks on how 
Montreal's architecture has been 
influenced through the years by 
the great buildings of Europe. 
Slides will accompany the talk. 
Atwater Library, 1 200 Atwater 
Avenue, Westmount at 7 p.m. 
Free admission. All are welcome. 
935-7344. 

Volunteer 

The tutoring program initiated 
by Jewish Family Services of the 
Baron de Hirsch Institute needs 
volunteer tutors to work with indi- 
vidual children, primarily at the el- 
ementary level, either in Hebrew, 
French or English after school 
hours. Volunteers can make a 



commitment of only an hour per 
week until the end of the school 
year. Call 342-0000 local 227. 

Learn great employment skills! 
Volunteer to be a member of Le 
Frigo Vert's Board of Directors. 
The board is responsible for the 
policy programming, and the vi- 
sion and long-term stability of the 
organization. Board members 
gain useful skills in administra- 
tion, management, program 
evaluation, human resources, 
and non-profit organizations. The 
time commitment is five hours a 
week. Positions are available as 
of early spring 1 999, for a mini- 
mum of six months. For info call 
848-7586 

Spend one hour a week with 
an elderly from your community 
and see what a difference you 
can make. Call us at: C.R.A.I.C, 
Elizabeth or Lorena at 273-6588. 

Contactivity Centre, a 
Westmount non-profit community 
organizations for seniors needs 
volunteers to: spend an hour a 
week visiting with frail seniors at 
home, or to do weekly grocery 



shopping for a senior lady who 
has trouble walking. All in the 
Westmount area. Contact Lisa for 
details at 932-2326. 

Like to shop? So do many frail 
elderly in the Cote St. Luc area 
who need a hand. If you have 
access to a car and a couple of 
hours a week to share, you could 
be a SHOPPING MATE for the 
CLSC Rene-Cassin. Go ahead, 
make their day! For an interview 
call 488-91 63 local 351. 



Ongoing 

McGill Center for Loss and 
Bereavement is offering support 
groups free of charge for anyone 
who is experiencing the loss of a 
family member or friend. For in- 
formation, please call 398-7067. 

Post-abortion support group. 
Small open discussion group in 
a comfortable environment to 
talk, listen, and receive support 
from others who have had a simi- 
lar experience. Meets on the 1 st 
and 3rd Tuesday of each month. 
8:30 pm. Room 423 in Shatner. 
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(continued from page 5) 
dent also displays the character- 
istics of the typical tragic Greek 
hero. He curses the gods when he 
believes his son has been killed, 
and manages to take it all back in 
the next breath, realizing his son 
is still alive. The children seem like 
typical young kids, until one of 
them expresses his aspiration to 
expose the chicken industry, and 
the other curses the gods as re- 
soundingly as his father. 

The characters are both mod- 
ern and ancient, independent 
and fated, when a more simple 
characterization might have been 
more effective. 

The classical Greek influence did 
work well in one instance: the advi- 
sors are slated as a chorus of sorts, 
and there is one especially creative 
scene where they move in time to 
music. As a whole, they are a united 
front with a mandate to serve and 
protect the president. In a twist from 
the classical Greek tradition how- 
ever, they bicker and compete 
amongst themselves, revealing small 
pieces of personal information. 

As in most classical Greek 
tragedies, the characters are an- 
cillary, while the plot is central. 
Halls of Power lakes place in one 
room, and in the space of a few 
short hours. There are spin doc- 
tors running around while the 
president gives speeches to the 
air. The speech-writer is in fact 
the most consistent character. 

The acting is a somewhat mixed 



(continued from page 5) 
might travel from cuff to cuff ad 
infinitum. I fell asleep with a smile 
on my face and had naughty 
dreams about Bill Murray in 
women's clothing. 

The next morning I looked at 
the press release again. At the 
very bottom of the letter are those 
three little words again, in yellow 
and blue: Love. Expulsion. Revo- 
lution. I reached for Bierce. 

Love, n. A temporary insanity 
curable by marriage. 

Expulsion, n. Residence in a 
foreign country, though not as an 



bag, with some actors visibly more 
comfortable in their roles than oth- 
ers. The advisors do an admirable 
job in projecting a variety of emo- 
tions from petty spite to real con- 
cern for the president. At limes they 
became charicatures, a necessary 
transformation for emphasizing the 
play's satire. 

The president is not portrayed 
as an inherently bad person, rather 
he is caught somewhere between 
being a tragic hero and a com- 
plete scoundrel. It becomes hard 
to judge his actions and evaluate 
his situation as it is unclear if there 
is a difference between his public 
persona and private self. 

The director's note in the pro- 
gram states that Americans take 
their current political situation "so 
darn seriously." However, at a 
time when Clinton's approval rat- 
ings are higher than ever, and the 
average American is angrier at 
the Republicans than the Demo- 
crats, that statement rings false. 

The problem with the play, as 
with the politicians in the States, 
is that while both deal with seri- 
ous issues that affect many peo- 
ple, they become redundant af- 
ter a while, and it is therefore not 
worth the effort to figure out what 
they are trying to say. 

Halls of Power is at Player's 
Theatre February I0lh-I3th, 
17th-20th. Tickets are $6 for stu- 
dents and seniors, $8 for adults. 
Call 398-681 3 to reserve tickets. 



ambassador. 

Revolution, n. The substitution 
of the rule of an Administration 
for that of a Ministry whereby the 
welfare and happiness of the 
people were advanced a full half- 
inch. Usually accompanied by a 
considerable effusion of blood. 

To my booger, wherever you 
are: I send a message of hope 
and renewal, of honesty and 
love, to follow you unto the end 
of the world, and mayhap be- 
yond... 

Rushmore is playing at Loews. 



daily 

classifieds 

Ads may be placed through the Dally 
Business Office. Room B-07, University 
Centre, 9h00-14h00. Deadline Is 14h00, 
two working days prior to publication. 
McGill Students & Staff (with valid ID): 
$4.75 per day, 3 or more consecutive 
Say*. $4.25 per day. General Public: 
S6.00 per day, or $5.00 per day for 3 or 
more consecutive days. Extra charges 
may apply, prices Include applicable GST 
or PST. Fuit payment should accompanyi 
your advertising order and may be madel 
in cash or by personal cheque (for 
amounts over $20 only). For more Infor- 
mation, please visit our office or call 398- 
6790. WE CANNOT TAKE CLASSIFIED 
ADS OVER THE PHONE. PLEASE CHECK 
YOUR AD CAREFULLY WHEN IT APPEARS 
IN THE PAPER. The Dally assumes no 
financial responsibility for errors, or dam- 
ages due to errors. Ad will re-appear free 
of charge upon request if information is 
incorrect due to our error. The Daily 
reserves the right not to print any class! 
lied ad. 



Waitress/Barmaid 

No experience necessary for Karaoke Bar 
Tycoon Part time weekends only. 8498094. 



WORDPROCESSING/TYPING 



Success To All Students 

WordPerfect 5.1 Term papers, resumes, 

applications, transcription of tapes Editing of 
grammar. 30 years experience. 
S1.25/D.S.P.(same day S 1 .50) 7 Days/ 
week. On Campus/Peel/ Sherbrooke. 
Paulette 288-9638 



Word processing term-papers, reports, 
theses, etc Editing Word perfect 5. 1 User 
printer. Fast accurate, reliable, good rales. 
McGill ghetto. Call Brigitte 282-0301. 



WordPerfect 6.0 Windows. Theses 
$ 1 .50/D.S.P., applications, term-papers, 
graphics, table structures, SA's, CVs. 
Specialized in Medical Terminology. 
Professional, reliable. Close to McGill. Vicky 
843-3572. 



ADY Wordproccssing Services. P rotes- 
sionally typed term papers, resumes, theses 
and reports. Word 97 or Wordperfect 8. 
High quality laser printouts. Call Adrianne: 
(450) 682-2431. 



Earn $100-$200/day 

Master School of Bartending - bartend- 
ing & table service. Complete placement 
agency. Leaders in the hospitality industry 
for 18 yrs. McGill rale 849-2828. 

bartcnding.com 

Travel-Teach English. 

5 day/40 hr Feb. 24-28. TE80L teacher 
cert, course (or by corresp.) 1000’s of jobs 
available, NOW. Free Info pack, toll free 1- 
888-270-2941 



Resumé Experience , 

$12.85 to *tart pt now, ft available this 
summer. Excellent comm, skills req’d; no 
il exp nec. 7382686 for interview now. 






English Angst? Writing assistance / cor- 
rections for university papers: essays, 
resumes, etc. Also typing services. 
Call Lawrence 279-4710. 
Email: articulationslh@hotmail.com. 



Lonely!!! 

Need someone to talk to? Live women 
one-on-one. 1 -900-643-4600 ext. 2054 
$3.99 per min. Must be 18 yrs. Serv-U 
(619) 645-8434. 



Help needed now. Valentine Restaurant. 
3575 Ave. Du Parc (La Cité) Part-time morn- 
ing/day, apply in person. 

College Pro Painters 

Wanted: Full time painters tor this sum- 
mer in Montreal West. With or without expe- 
rience. Dynamic team. Call now!!! 514-342- 
0220 

Night Shift Work 

If you’re a student & a team player, we’re 
looking for you! Tele/rep positions available 
for enthusiastic students who are willing to 
succeed! Hrs. 3:30/7:30. Call 284-2996. 
Ltd. Pos. 

Can You Talk? 

Dynamic state of the art telemarketing 
call centre located at McGill Metro. Has 
immediate openings for enthusiastic and 
motivated sales people. Guaranteed hourly 
wage/paid training/commission/cash 
bonuses/flexible work schedule. "A work 
environment like no other!" Don't delay • 
Call Today. 281-1998 ext. 26 

Summer Camp Jobs, Laurentians: Swim, 
Sail, Windsurf, Watersk'i, Canoe, 
Gymnastics, Tennis, Basketball, Football, 
Wall Climbing, Archery, Hockey, Baseball, 
Arts & Crafts, Pottery, Beadmaking, 
Photography, Drama Director, Jazz 
Instructors. E-mail resume ronnieb@genera- 
tion.net or fax (514) 481-7863 

Drum & piano teacher required. Must be 
bilingual. Exp. not necessary. 3636771/628 
8194. Ask for Louie, 




SERVICES 
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Odyssey Books 

1439 Stanley St. m 



SPRING BREAK 
^ FLORIDA 

7^$99 oo 
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Psychics 

Tell your future. Call 1-900 830-8100 ext. 
6485. $3.99 per min. Must be 18 yrs. Serv 
U (619) 645 8434 



LESSONS/COURSES 



LSAT-MCAT-GMAT-GRE 

www.prep.com Toronto live spring/sum- 
mer classes forming now. Request our 
FREE LAW School Bound or Pre-Mcd 
Bulletin email newsletters at: 
learn@prep.com. Richardson 1877 PREP- 
COM 



Dental aptitude test. Private tutoring in a 
professional setting carving perceptual abili- 
ty test evening and weekend lessons avail- 
able 450-923-0558. 

Music Academy offering courses in guitar, 
bass, piano, drums, flute, veals, sax, compos- 
tion, writing etc. Tel. 363-6771, 626-8194 
McGill students receive 10% discount. 

NOTICE S 
Daytona Beach Spring Break 

Party at Daytona's most popular Spring 
Break hotel, Desert Inn Resort. Reserve Now 
and SAVE up to $100 per room. Hotel only 
$129 or Bus and Hotel $2 79/quint. 
February 19-28. Limited Space!! Thames 
Travel 1-800-962-8262. Lowest Price 
Guaranteed! Book 10 friends, Go Free! 



Biggest 
Pool Deck 
Parties^ 



per student, 
Canadian Money 
8 Day-7 Night Stay 

Limited Availability 



Cau Now 1 - 877 - 257-5431 



www.springbreakdaytona.com 
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advertising: 398-6790 



Daily Publications Society 
Special General Meeting (SGM) 

Monday, February 15, 1999 

430 pm 

The Student Center 34ÔO McTavish (room 310) 

The Election of Directors to the Daily Publications Society 
1999-2000 Board of Directors will take place at the SGM 

Nominations open February 1 
Nominations close February 10 

Nomination kits available at 
The McGill Daily Office, Rm B07 until Feb. 10th. 
Candidates will be announced between February 10 and February 15. 



For further Information, kindly contact 
David Goldlarb Chief Returning Officer (CR0) 

Dally Publications Society, at 393-6790 or 393-6704 
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Life Stylo without glasses 

"No touch “ Lasor Excfmor, PRK, loi Ik 

Myopia - Astigmatism • Hyperopia 
Contact lens discomfort 
LASER ULTRAVISION INSTITUTE 

lor careers in ihe Armed Forces, pilots, RCMP 
air traffic controllers, firemen, police, athletics. 

Medical Director 

Dr. Marvin L. Kwitko 

Post Choirmon, Advisory Committee on the 
Excimer loser, for Health and Welfare Conada. 

5591, Côte-des-Neiges, Mil, Qc, Canada 
1(514)735-1133 1-800-20LASER 



Camp Massawippi 

A residential camp far physically disabled 
and deaf children 

Camp Massawippi is Icxrking for mature people 
to fill the following positions: counsellors: 
specialists in cooking, wood work, music, 
sports and camping; lifeguards, registered 
nurses and musing students. 

Fur more information please contact 
Nathalie Milleltc at 482-0500 ext 259, hy 
e-mail at massawippKs’.sympatico.cu, or 
send your C.V. to Camp Massawippi 351X1 
Decurie Montreal, Quebec II4A 3J5. 




DIANE BELANGER 



LAWYER 



ECONOMICAL 
FLAT RATE 
FOR FOREIGN 
STUDENTS 

' ‘ ‘ INITIAL 

EVALUATION 
WITHOUT COST 

CONFERENCES 
./• ON REQUEST 



CANADIAN 
AND QUEBEC 
IMMIGRATION LAW 
SINCE 1982 

751 OUTREMONT AVENUE 
OUTREMONT 
QUEBEC H2V3N2 

PHONE: 514-597-91107 
FAX: 514-490-1807 

WEB SITE 

www.bclangcr-quebcc.com 

E-MAIL 

immigrntionOlielangcr-quclicc.com 
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WINNER 



Humber College has more Post-Graduate 
Programs than any other College in Canada! 

One year of a college education designed specifically for university graduates 
increases the likelihood of employment. 93% of Humber’s graduates find 
career related jobs within six months of graduation. An information 

session will be available on your campus. 



“After university, I wanted specific skills that would assist me in the workplace. 
Lessons were taught by people who were actually working in the field and the 
contacts I made in the industry led me to my current work ” 

Joy Anderson HlIITlber 

Bachelor of Applied Science Degree, University of Guelph class of ‘9 1 
Recreation & Leisure Services Post-Graduate Diploma Humber College class of ‘95 
Presently Coordinator of Community Development & Partnerships. Town of Milton, Dept, of Leisure Services. 

To register, please call (416) 675-6622 ext. 4791 or email: liaison @admin.humberc.on.ca 
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.......... 

Wednesday, February 17,1999 
10:30 a.m. - 1 1 :30 a.m. Student Union Building room 425-426 M 






www.humberc.on.ca 
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CALL FOR SUBMISSIONS 

• a free bilingual publication containing prose, poetry and 

visual art pertaining to sexual assault. 

• a forum for survivors and their supporters. 

• serves as a tool for spreading awareness of sexual assault. 

is compiled by the Sexual Assault Centre Of McGill's Student 
Society (SACOMSS). 

• all submissions, English or French are welcome. 

• deadline is February 15, 1999. 

• submissions can be dropped off in the box 

in the Sbatner foyer 



Sexual Assault Centre Of McGill Student Society 
(SACOMSS) 

3480 McTavish St, Rm 430 
Montreal, PQ, H3A 1X9 
Info: 398-2700 Helpline: 398-8500 
Fax: 398-7490 TTY: 398-1091 



ALLIANCE 
V I V A. r I L M 



T he McGill Dail y 



INVITE 100 PEOPLE TO SEE THE WONDERFUL FILM 
ACCLAIMED AT THE TORONTO AND NEWY0RK FILM FESTIVALS. 

The Celebration 



(Original version with English subtitles! 
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Come by on 



FREE PASSES! 

FRIDAY, FEBRUARY 12 at 10:00 am. Shatner B07. 

Please present this ad. First come, first served. 



Double the Power 
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